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Good afternoon. I’m going to take the next 30 minutes or so to share my thoughts about what’s happening in
the resin markets. I also want to suggest that we look at the future of these markets from a slightly different
perspective – not supply/demand curves and growth markets, but from a sustainability perspective, focusing
on end-of-life issues rather than on short term factors. Before I go on, I’d like to provide you with some
background on Styron – because we are still a relatively new company and you may not be familiar with us.

BACKGROUND ON STYRON

Styron is a global materials company that focuses on Plastics, Rubber and Latex. We’re among the largest
producers of polystyrene globally; we’re the #1 producer of styrene-butadiene latex globally, and we’re a
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This slide shows a typical Lifecycle View of Plastics.1 Historically, when we consider this view we’re looking at
the processes involved in manufacturing and are considering the environmental impact at each stage. I think
the weak point in this lifecyle story is the end of the process – the end-of-life of the materials, or resource
management. I believe the industry as a whole can be doing more – a lot more -- to promote the recovery of
plastics from the waste stream. There are some recent developments in the area of end of life – particularly
the recovery of plastics– that I think are not being well communicated or not well understood.

So why do we want to focus here? There are several important reasons:
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One, we have an opportunity to impact perceptions of plastics and of our industry in a real and lasting way.
Not only can we change negative perceptions but we have a positive story to tell. For once we’re able to move
from a defensive posture to one that’s more offense … and we need to take advantage of that.

We also have a real Waste Management issue. This is a growing concern and we need to address it before it
gets worse. Managing the stream of waste – particularly plastic-related waste – is already a major logistical
and environmental challenge for society. Although the industry is committed to recycling, dealing with future
population and consumer trends require a bolder, more realistic approach.

Finally we’re stewards of a product – Plastic -- that has a tremendous intrinsic value as a resource for
producing energy. We have a responsibility to bring this forward.

Let’s look at some opinion research conducted last year by the American Chemistry Council.2 First, we know
about the negative perceptions. This is a word cloud of the current perception of plastics. The size of the word
corresponds to how often it was mentioned when people were asked what they think about when they
consider plastics. You can see that the majority of these words are pretty negative.

The Plastics Division of the ACC conducted an in-depth survey in the third quarter of 2011 to better
understand consumer perceptions around “single-use” plastics and the reason for these perceptions. They
surveyed informed Americans, opinion leaders and politically active people.

Key findings of this research were,
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Nearly 1/3 of consumers have an unfavorable view of plastic packaging compared to other types of packaging
materials. In fact, Plastics ranked at the bottom of the list, as you can see on this slide.

Interesting though are the reasons consumers have negative perceptions. The major reasons had to do with
end-of-life issues. In fact, those issues were more important to consumers than really anything else.
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As this next chart shows, landfill waste and litter were clearly the primary environmental concerns. These
were followed by the concerns that we might be more accustomed to hearing, such as “Leaking of chemicals
from plastics into products,” and “Emissions released during production of plastics.”

Finally, consumers felt that recyclability is the most important benefit or attribute of plastics packaging, which
indicates an environmental awareness and interest.
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If you dive deeper into the study, it indicated that after consumers were exposed to messages about the
positive environmental impact and overall benefits of plastics, their opinion about “environmental
friendliness” of plastics improved significantly. You can see the mean score rose by almost 2 points.

As leaders in the plastics industry, this is important because it means that if we develop communications
focused on the benefits of plastics and engage opinion leaders in our industry conversations, I think we can
truly change perceptions. Most importantly, we can encourage citizens to take action, in other words recycle
and recover their plastics.
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A second reason for supporting energy recovery has to do with Waste Management concerns. We need to
continue to divert waste from our landfills. This is a growing problem for our U.S. cities, and unless we do
something, it is not going to get better. Currently 55% of all municipal solid waste and 85% of plastics waste
ends up in landfills3. I wouldn’t call that sustainable?

In October of last year, our planet hit an historic milestone of 7 billion in global population.4 -- the most rapid
pace of growth in history. We’re adding more people in less time than ever before. By some estimates, we’re
expected to reach 9.3 billion people by 2050 and by 2100 we could be at 10.6 billion! With this comes the real
challenges of infrastructures of our cities, the merging and building of megacities, capacity for fresh food and
water, and also the depletion of our natural resources, including oil, gas, and most importantly land.

We’re also going to have serious waste management issues with this population growth, and we need to try to
get our arms around it now.


